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• Graphic treatment and tagline 
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• Catches attention 

• Encompasses a wide variety of practices 

• Represents most people’s conditions 

• Simple, clean 

• Appealing to the eye 

 

 

Graphic treatment 
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• Emphasizes teamwork 

• Inspires coordination 

• Implies collaborative decision-making 

• Number one goal (keep people working) 

• Easy to understand 

• “Says it all.” 

Working Together to Keep People Working 


